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145 pieces of coverage secured

Over 4.1m opportunities to see/hear about the Debate
Over £1million of coverage in two months

99% of coverage was positive

/8% of coverage communicating key messages
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Wear Valley Mercury
Whitley Bay News Guardian
TFAM

[ Smooth Radio

E Durham FM

M Real Radio

O Metro

H Magic

H BBC Radio Tees

[H BBC Radio Newcastle

H Alpha

B News Post Leader

HITV Tyne Tees

B Evening Chronicle

B Evening Gazefte

H Northumberland Gazete

M Shields Gazete

H Hartlepool Mail

HE Northern Echo

B Sunderland Echo

HThe Journal







Key messages



Media split



Topics covered



« TV —reach
1.6million, people
will see the ad 2.5
times and 73% of
the ads will be in
peak time

 Radio — 495,000
reach and they

herd the ad nearly 6
times



e Online — 110,000 EDM to adults in North East England
database

* Online display — 4.3 million impressions with 0.8% click thru
rate so far producing 327 completed questionnaires



Table discussions




Alcohol Awareness Week







Summary and close




Thank you for your time



