
Making national campaigns work locally

Any observations/questions?
How could we make national campaigns work locally?

What do we need from the national teams?



Lunch



Welcome back



The North East Big Drink Debate

Colin Shevills, Director, Balance
&

Lynsey Muir, Senior Research Consultant, 
Bluegrass Research



Media evaluation

145 pieces of coverage secured

Over 4.1m opportunities to see/hear about the Debate

Over £1million of coverage in two months

99% of coverage was positive

78% of coverage communicating key messages



Coverage by 
publication



Coverage split



Key messages



Media split



Topics covered



Advertising

• TV – reach 
1.6million, people 
will see the ad 2.5 will see the ad 2.5 
times and 73% of 
the ads will be in 
peak time 
• Radio – 495,000 
reach and they 
herd the ad nearly 6 
times



Advertising

• Online – 110,000 EDM to adults in North East England 
database

• Online display – 4.3 million impressions with 0.8% click thru • Online display – 4.3 million impressions with 0.8% click thru 
rate so far producing 327 completed questionnaires



Table discussions

Initial observations?
Thoughts on local profiles?

How could we use the data?



Alcohol Awareness Week

Colin Shevills
Director
Balance





Summary and close



Thank you for your timeThank you for your time


